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MOTIVATION

Corporations worldwide are increasingly implementing a wide range of social- and 
environmental-impact initiatives, investing billions of US$. 

Many of these initiatives are focused on training micro entrepreneurs.

However, we do not know how effective these training programs are influencing micro 
entrepreneurs’ attitudes and behaviors.

RQ1: What are the effects of corporate-sponsored environmental training programs on micro 
entrepreneurs’ attitudes and behaviors around climate change? 

Moreover, corporations have to deal with high levels of attrition rates during the implementation 
of the training programs.    

RQ2: What are the effects of communication frames on micro entrepreneurs’ participation rates in 
corporate-sponsored environmental training programs? 
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METHODS

We have partnered with several corporations in Latin America to launch field experiments to: 

(1) Evaluate the impact of the environmental component of training programs for micro entrepreneurs.
● We have designed two 1.5 hours-long training sessions on environmental management.
● We have pilot-tested both sessions on 300 entrepreneurs (150 each).
● We have adapted a psychometric scale to measure entrepreneurs’ environmental attitudes and 

behaviors.
● We have designed a manipulation to examine the effect of entrepreneurs’ thinking style (holistic 

vs. analytic) on the effectiveness of the environmental training.  

(2) Assess the effectiveness of different communication frames on micro entrepreneur’s participation 
rates in those programs. 
● We have explored the use of gain vs. loss communication frames in an RCT as part of the 

implementation of a training program for 1,200 micro-entrepreneurs.
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PRELIMINARY RESULTS

(1) Impact of environmental training sessions:
● The sessions were well-received by participating micro entrepreneurs–we found high levels 

of satisfaction with the different aspects of the sessions (from delivery to impact).
● We have validated the psychometric scale with two samples of 800 entrepreneurs.
● We have validated the effectiveness of the thinking styles manipulation. 

(2) Effect of communication frames on participation rates:
● We have found a small effect of the framing on participation rates. Gain frames were more 

effective than loss frames (p = .03, R2 = .003).
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FUTURE PLANS

(1) Impact of environmental training sessions:
● Conduct thinking styles experiment as part of the implementation of an environmental 

training session in April 2023, with 500 entrepreneurs.
● Visit small businesses to observe behavioral outcomes (e.g., recycling).

(2) Effect of communication frames on participation rates:
● Examine alternative communication frames in additional RCTs to find the best nudge to 

increase participation rates in environmental trainings for micro entrepreneurs.  




